
















クレーヴ・アントレプレナー（起業家）」［Wilson and Portes 1980］についての関心を経て、
近年では移民エスニック・エンクレーヴから飛び出す形で展開される事業をも含めた「エスニッ
ク経済」［Light and Gold 2000］全般にまで、議論のアリーナが広がっている［Zhou 2004］。
エスニック・ビジネスまたはエスニック経済といった概念は、一般に「ゆるやかに使われ、エ
スニック・グループが関わりをもつあらゆる種類の経済活動の多様なあり方を示す」［Kaplan 
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ネットワーク」といった言葉によって表現されてきたが［Bonachich and Model 1980; Light 
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Differentiation Resources of Ethnic Business: Business Strategies of 
Thai Restaurants and Competitive Conditions in Taiwan
Jumpei ICHINOSAWA
The aim of this paper is to describe and explain the unique market situation of Thai 
restaurants in Taiwan observed during the period of 2005 and 2006. In Taiwan, Thai 
restaurants were concentrated in two areas: Taipei area with a large market size, and 
Taoyuan industrial area, where many Thai factory workers lived. Thai restaurants in 
Taipei tended to carter to Taiwanese customers. Owners of those restaurants were mostly 
non-Thai ethnic minorities such as Burmese. On the other hand, Thai restaurants in 
Taoyuan were Thai owned/managed and catered to exclusively Thai residents. This paper 
mainly examines the reasons why Thais did not form the majority of Thai restaurants 
owners in the Taipei market.
Most of the existing studies on ethnic business seem to have as an implicit premise that 
ethnic resources on which a particular migrant entrepreneur relies consist in his/her 
ethnic roots and sociocultural tradition. However, the cases of Thai restaurants in Taiwan 
described in this paper suggest that such a premise is not always valid. An ethnic business 
can be regarded as those activities of immigrant entrepreneurs to convert the various 
elements of their ethnicity into profit-making resources. Nevertheless, when one ethnic 
element is accepted as a diferentiating resource in the market outside of the original 
ethnic enclave, it is no longer the exclusive possession of a particular ethnic group. Indeed, 
while the cultural authenticity of a particular ethnic product may always belong to the 
“original” ethnic group, other ethnic groups also can pursue opportunities of dealing with 
it.
Taoyuan's isolated Thai community provides Thai entrepreneurs with a certain number 
of loyal customers and a strong entry barrier against non-Thai competitors. However, 
ethnic business resources that protect Thai entrepreneurs in the Taoyuan enclave also 
restrict Thai restaurants in this smal and less viable market niche. As a result, Thai 
immigrants unintentionaly alowed non-Thai ethnic minorities, such as Burmese, to 
utilize Thai ethnic elements as a marketing resource and to occupy the market niche that 
Thais could have carved. Thais could not reach the Taipei market which represented the 
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largest portion of the Taiwanese foreign cuisine market. 
It is common knowledge that Thai cuisine is rooted in Thai's cultural tradition, but at 
the same time nobody can forbid Burmese or any other ethnic entrepreneurs to open Thai 
restaurants. Our case study of Thai restaurants in Taiwan suggests that the “original” 
ethnic group can be kicked out from the inter-group scramble for ethnic resources, 
especialy in terms of product diferentiation, in respective of their cultural tradition.
